
ADOBE EXPRESS EXPECTATIONS

Start with approved FHSU Adobe Express templates.
If you cannot find what your looking for, feel free to use 
other templates, but use our FHSU brand kit to change the 
color and typestyles.

 Keep layouts simple and uncluttered

 Allign elements consistently

 Use high resolution images and graphics

 Do not create materials outside the brand without approval

QUICK BRAND GUIDE
LOGO USAGE

ALWAYS
 Use official FHSU logos   
 provided by University   
 Marketing and Strategic   
 Communications

 Maintain adequate clear   
 space around all logos

 Use the correct logo version  
 for light or dark backgrounds

NEVER
 Allow AI re-create any FHSU  
 logos, or brand elements

 Stretch, distort, or skew any  
 of the FHSU logos

 Change logo colors

 Add effects (shadows,   
 outlines, glows)

 Crop or separate elements
 of the logo

 Use outdated or vintage   
 logos without permission  
 the from UMSC department

PRIMARY LOGOS

LOGO CLEAR SPACE

INCORRECT USAGE (DON’T)

PHOTOGRAPHY & IMAGERY

 Use high-quality, authentic photos  
 that showcase students, faculty,   
 campus life, and our community

 Choose diverse, inclusivbe images  
 that reflect the FHSU experience

 Avoid blurry, pixelated,
 or low-resolution images

 

BRAND COLORS

TYPOGRAPHY
Barlow
Headlines
Body copy
Print pieces
Digital pieces

Avenir
Headlines
Body copy
Print pieces
Digital pieces

Antiqua
Headlines
Body copy
Formal publications
Print pieces

Factoria
Headlines
Call to Actions
Print pieces
Digital pieces
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GRAPHIC DESIGN STANDARDS

Use brand colors

Maintain consistency

Leave white space

Aign clearly

Make easy to read

Less is more

Avoid cluttered layouts

Every design should be clean, 
professional, and easy to understand

SOCIAL MEDIA STANDARDS
 
Fort Hays State University’s Social Media Standards establish 
guidelines for maintaining a consistent, professional, and respectful 
online presence across all FHSU-affiliated social media accounts. 
The Social Media Standards apply to all FHSU departments, colleges, 
organizations, and individuals responsible for FHSU-branded social 
media accounts. For a more detailed description of the Social Media 
Standards refer to page 49 in the FHSU Brand Standards.

GENERATIVE AI USAGE STANDARDS
The person or unit publishing the content is responsible for its 
accuracy, quality, appropriateness, accessibillity, and alignment 
with the FHSU brand.

DO NOT use AI generated photos 
in promotional materials or any 
type of digital media

DO NOT alow AI to modify
or change any FHSU logos
or branding elements

TO DOWNLOAD THE COMPLETE FHSU BRAND STANDARDS ALONG WITH FHSU LOGO ASSETS GO TO fhsu.edu/university-marketing-strategic-communications/logos
SUBMIT ALL DESIGNS FOR APPROVAL TO fhsu.edu/university-marketing-strategic-communications

Thirsty
Headlines
Call to Actions
Print pieces
Digital pieces
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DIGITAL ASSET MANAGEMENT (DAM)
To search and download FHSU vetted photos go here. 
fhsu.netx.net/portals/fhsu/#page/Home

Avoid heavy filters or overly  
styled stock photos


