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This is the approved Visual Identity Standards Manual for
Fort Hays State University.
Alllogos and symbols in this manual are the property of Fort Hays State University
and may not be reproduced without permission.

The color palette in this manual is for reference only. For color accuracy, use the PANTONE® color system.
PANTONE® is the property of Pantone, Inc.

Reproduction of any logos or symbols is prohibited without the approval of
Fort Hays State University.

For licensing information, please see page 51in the FHSU Brand Guidelines
For questions about this manual, please visit fhsu.edu/marketing
or contact the University Marketing Department at (785) 628-4631.
©2008, 2017, 2023 Fort Hays State University.
Allrights reserved.
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" Who We Are

Located in HAYS, KANSAS. We EDUCATE the young & old. We prepare
students to succeed in LIFE and in their chosen career path. We offer
exceptional, proven academic quality that empowers the student’s
future. We have the BEST VALUE in Higher Education Anywhere!
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Qur community of care is only so because of its diverse array of members - of all ages,
: lv E r s 1 backgrounds, beliefs and areas of origin. We invite you to experience the world of
unique experiences within the campus at Fort Hays State.
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THE FHSU PRIMARY
LOCKDOWN LOGO

The Fort Hays State University logo
instantly identifies the university

wherever it appears. It deserves to \ .
—
be treated with respect and used ina 2 (

N
manner that doesn't alter or diminish ’7% ~\\

ts value 2-color lockdown Yy N\ FORT HAYS STATE
| = AN UNIVERSITY

A ;’s‘
FHSU's logo is the graphic \k//’

representation of Fort Hays State
University. This is the only logo used
to represent the university as a whole.
Departments, offices, colleges,

and campus organizations have been
provided with versions of the logo for
their specific uses.

Artwork for all official university marks
and individual departmental logos are
available for download through the
University Marketing website.

2-color lockdown
centered logo

FORT HAYS STATE
UNIVERSITY

m FORT HAYS STATE UNIVERSITY BRAND STANDARDS



USAGE OF THE FHSU
PRIMARY LOCKDOWN LOGO

The space around the logo, as reflected
by the height of the U (shown here to the
right), allows the FHSU lockdown logo to

stand apart from any competing Ny <
graphic elements or text. ’_
W/ UNIVERSITY

A\
U

2-color lockdown
centered logo

FORT HAYS STATE
—  UNIVERSITY

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



FHSU LOCKDOWN LEFT
LOGO VARIATIONS

When using the FHSU lockdown left
logo on a background color that is
dark, use white as the text color. If the
background color is light, use black as
the text color.

\\\ V)
U

2
A

WHITE BACKGROUND

3

&

'€ FORT HAYS STATE
y). UNIVERSITY

N

¢

2-color lockdown left logo

3‘%‘5‘\ FORT HAYS STATE
&/ UNIVERSITY

1-color lockdown left logo

3%‘{ FORT HAYS STATE
&) UNIVERSITY

Grayscale lockdown left logo

COLORED BACKGROUND

X FORT HAYS STATE
X UNIVERSITY

82K FORT HAYS STATE
Q) UNIVERSITY

2-color lockdown left logo White lockdown left logo

2EHE FORT HAYS STATE ~ Z¥B&€ FORT HAYS STATE

N 7,58\
(\V//’ UNIVERSITY {KV/ UNIVERSITY

2-color lockdown left logo 1-color lockdown left logo

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



FHSU LOCKDOWN CENTERED
LOGO VARIATIONS

When using the FHSU lockdown
centered logo on a background color
that is dark, use white as the text
color. If the background color is light,
use black as the text color.

WHITE BACKGROUND

Y Zz
&
AR
f“v\\é\
A\

FORT HAYS STATE
UNIVERSITY

2-color lockdown centered logo

Y 2
2
&
\\
FORT HAYS STATE
UNIVERSITY

1-color lockdown centered logo

Y Z
B
&
N\
FORT HAYS STATE

UNIVERSITY

Grayscale lockdown centered logo

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

COLORED BACKGROUND

FORT HAYS STATE
UNIVERSITY

2-color lockdown centered logo

FORT HAYS STATE
UNIVERSITY

2-color lockdown centered logo

FORT HAYS STATE
UNIVERSITY

White lockdown centered logo

XNy

N

)

:7 T

/ ‘ = \@C

)

FORT HAYS STATE
UNIVERSITY

1-color lockdown centered logo



FHSU SECONDARY
LOCKDOWN LOGOS

. WHITE BACKGROUND COLORED BACKGROUND
When using the FHSU lockdown

centered logo on a background

color that is dark, use white
Ny -z

or gold as the text color. If the - e
background color is light, use :7%@1:\%
black as the text color. ”QV‘g\
\\/
FORT HAYS STATE
FORT HAYS STATE UNIVERSITY

UNIVERSITY

2-color stacked centered block logo

2-color stacked centered block logo

FHSU

2-color centered collegiate abbreviated lockdown logo

SFORT HAYS #7% FORT HAYS

* STATE UNIVERSITY STATE UNIVERSITY

\

\

7res FORT HAYS
\\Y)' STATE UNIVERSITY

2-color left collegiate lockdown logo Ai\\ //é - /é
7% FORT HAYS 7ief FORT HAYS

A

\\Y)' STATE UNIVERSITY

2-color left collegiate lockdown logo 1-color left collegiate lockdown logo



FHSU LOCKDOWN
LOGOTYPE

When using the FHSU lockdown
logotype logo on a background
color that is dark, use white

or gold as the text color. If the
background color is light, use
black as the text color.

WHITE BACKGROUND

FORT HAYS STATE UNIVERSITY

1-color long logotype

FORT HAYS STATE
UNIVERSITY

1-color stacked centered logotype

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

COLORED BACKGROUND

FORT HAYS STATE UNIVERSITY

White long logotype

FORT HAYS STATE UNIVERSITY

1-color long logotype

FORT HAYS STATE

UNIVERSITY

White stacked centered logotype

FORT HAYS STATE
UNIVERSITY

1-color stacked centered logotype



FHSU SECONDARY
LOCKDOWN LOGOTYPE

When using the FHSU lockdown
logotype logo on a background
color that is dark, use white

or gold as the text color. If the
background color is light, use
black as the text color.

WHITE BACKGROUND

FORT HAYS

STATE UNIVERSITY

1-color justified collegiate logotype

FORT

HAYS
STATE

UNIVERSITY

1-color stacked collegiate logotype

FHSU

1-color collegiate abbreviated logotype

COLORED BACKGROUND

FORT HAYS FORT HAYS

STATE UNIVERSITY STATE UNIVERSITY

1-color justified collegiate logotype

FORT

HAYS
STATE

UNIVERSITY UNIVERSITY

1-color stacked collegiate logotype

FHSU FHSU

1-color collegiate abbreviated logotype

FORT
HAYS FORT HAYS

STATE STATE UNIVERSITY
UNIVERSITY
1-color stacked collegiate logotype 1-color justified collegiate logotype

FHSU

1-color collegiate abbreviated logotype



FHSU PRIMARY
VICTOR E. TIGER MARK

When using the 2-color Victor E. Tiger WHITE BACKGROUND COLORED BACKGROUND
mark with a colored background,
make sure you always have a white N 2
background around the tiger head. -2 (
AR

Y
In some circumstances when using //,'(‘ “’s\\\

the 1-color black Victor E. Tiger mark, ®
awhite outline is not necessary. / 2-color Victor E. Tiger

Victor E. Tiger placed on a color background with a white outline.

2-color Victor E. Tiger

\Y

~ Z
b5 i 4
//’ ( ] §\\ 1-color black Victor E. Tiger

, s Black Victor E. Tiger placed on a colored background with
{'\ ) a white outline.
K/) ®
N 7
S
“BR (¢ <) . (L
/’— :§\ e a
e SN
1-color Victor E. Tiger / \

1-color black Victor E. Tiger
Black Victor E. Tiger placed on a colored background with

Ny < no white outline.
7
LN -
A

N
N\
\

- \
\K//" ®
Incorrect way
Grayscale Victor E. Tiger 1-color Victor E. Tiger to be placed onto a color background

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



FHSU LOCKDOWN
COLLEGE LOGOS

When using the FHSU
lockdown college logos
with a dark color such as
black, make sure the text
is white. When using the
FHSU lockdown college
logos with a white or light
color, make sure the text
is black.

Artwork for all official
university marks and
individual departmental
logos are available for
download through the
University Marketing
website.

fhsu.edu/um

LONG VERSION

’\\: COLLEGE OF ARTS, HUMANITIES,

13%( FORT HAYS STATE UNIVERSITY
\\V// AND SOCIAL SCIENCES

N

FORT HAYS STATE UNIVERSITY

COLLEGE OF EDUCATION

N
D\ V)
o\v@

° f’;; N

&

e FORT HAYS STATE UNIVERSITY
COLLEGE OF HEALTH
AND BEHAVIORAL SCIENCES

\\
D\
A

&

Z

2¥He FORT HAYS STATE UNIVERSITY
17; )\ WERTH COLLEGE OF SCIENCE, TECHNOLOGY
\k// AND MATHEMATICS

27

G

?\% FORT HAYS STATE UNIVERSITY
/‘V\}f ROBBINS COLLEGE OF BUSINESS
N/’ AND ENTREPRENEURSHIP

STACKED VERSION

/

Y

au
@/}'}?

>
iy
S

X\,
ﬂ"ﬁ;
SRR

&

W

FORT HAYS STATE

" UNIVERSITY

COLLEGE OF ARTS,
HUMANITIES,
AND SOCIAL SCIENCES

FORT HAYS STATE

X UNIVERSITY

COLLEGE OF EDUCATION

FORT HAYS STATE

Y UNIVERSITY

COLLEGE OF HEALTH AND
BEHAVIORAL SCIENCES

e FORT HAYS STATE
" UNIVERSITY

WERTH COLLEGE OF
SCIENCE, TECHNOLOGY
AND MATHEMATICS

e FORT HAYS STATE

UNIVERSITY
ROBBINS COLLEGE OF
BUSINESS AND
ENTREPRENEURSHIP

COLLEGE LOGOS ON DARK COLOR

AN UNIVERSITY

% FORT HAYS STATE
COLLEGE OF ARTS,

S
i
77,

HUMANITIES,
AND SOCIAL SCIENCES

& FORT HAYS STATE
X UNIVERSITY

COLLEGE OF EDUCATION

s FORT HAYS STATE

/ % UNIVERSITY
& Zortece of mmacTE AN

BEHAVIORAL SCIENCES

COLLEGE LOGOS ON LIGHT COLOR

#¥¥e FORT HAYS STATE

Z

Q

S
3:
///V

’&

7 &y UNIVERSITY
‘N//

WERTH COLLEGE OF
SCIENCE, TECHNOLOGY
AND MATHEMATICS

e FORT HAYS STATE

%y UNIVERSITY

%’ ROBBINS COLLEGE OF
BUSINESS AND
ENTREPRENEURSHIP



FHSU LOCKDOWN
DEPARTMENTAL LOGOS

When using the FHSU 2-color Lockdown College logos 2-color Lockdown College logos 1-color Lockdown College logos 1-color Lockdown College logos
white background black background white background black background
lockdown departmental

logos with a background
color that is dark, use white

Long 74 & FORT HAYS STATE UNIVERSITY 7 g FORT HAYS STATE UNIVERSITY S ATE UNIVERSITY

aS the teXt Color. |f the (KV// OFFICE OF ADMISSIONS (\// OFFICE OF ADMISSIONS

background color is light,

\2& FORT HAYS STATE FORT HAYS STATE 28 FORT HAYS STATE FORT HAYS STATE
use black as the text color. Stacked Z4@} UNIVERSITY UNIVERSITY %’e UNIVERSITY UNIVERSITY
/ OFFICE OF ADMISSIONS OFFICE OF ADMISSIONS \\//’ OFFICE OF ADMISSIONS OFFICE OF ADMISSIONS
d% FORT HAYS STATE UNIVERSITY ) ERSITY
Long '7: W THE SCHOOL OF VISUAL AND O

¥\ THE SCHOOL OF VISUAL AND

) PERFORMING ARTS \\// PERFORMING ARTS

3 %\ FORT HAYS STATE UNIVERSITY HAYS STATE

\%i& FORT HAYS STATE (S S %/( FORT HAYS STATE sas FORT HAYS STATE
Stacked f Y UNIVERSITY UNIVERSIT ,v\‘ UNIVERSITY UNIVERSITY
N\’ THE SCHOOL OF VISUAL HE SCHOOL THE SCHOOL OF VISUAL THE SCHOOL OF V
AND PERFORMING ARTS AND PERFORMING ARTS

AND PERFORMING ARTS AND PERFORMII

Long g € FORT HAYS STATE UNIVERSITY 7 FORT HAYS STATE UNIVERSITY

N
‘ FHSU ONLINE FHSU ONLINE

i§ FORT HAYS STATE UNIVERSITY 7 FORT HAYS STATE UNIVERSITY
Q W) FHSU ONLINE FHSU ONLINE

P FORT HAYS STATE
Stacked /}2’4 UNIVERSITY
%) FHSU ONLINE

7&?@ FORT HAYS STATE
% &Y UNIVERSITY
(Kv// FHSU ONLINE

Long ,77 S FORT HAYS STATE UNIVERSITY ? S X FORT HAYS STATE UNIVERSITY ’ § FORT HAYS STATE UNIVERSITY < FORT HAYS STATE UNIVERSITY
{KV/I MEMORIAL UNION \\//‘ MORIAL UNION \\/ MEMORIAL UNION MEMORIAL UNION

A FORT HAYS STATE
/ﬁ UNIVERSITY

UNIVERSITY
' NvioriaL DN

 MEMORIAL UNION

Stacked %\gﬁ FORT HAYS STATE

f FORT HAYS STATE
% UNIVERSITY

FORT HAYS STATE UNIVERSITY BRAND STANDARDS m



FHSU LOGO VARIATIONS
FORIMPRINTED PRODUCTS

While we have individual logos for
colleges, departments, and clubs
available to download, we realize

that they may not work well for

t-shirts, sportswear, embroidery,
and some other imprinted items.

We have developed secondary

logos for each department. Contact

University Marketing at
creative@fhsu.edu, and we will
send your logo to you.

2-color stacked centered
block logo

Y -

AxTie
“ = RN
% ‘@Q‘s

FORT HAYS STATE
UNIVERSITY

2-color Victor Mark
with FHSU and college listed

Y 7

2EIS

/’,( N

FORT HAYS STATE
UNIVERSITY

WERTH COLLEGE

2-color Victor Mark
with college listed

PN
W
WERTH COLLEGE

2-color collegiate abbreviated
logotype with college listed

Y 2z

“BR (¢

/7? I.§\\
A,

lkv//‘s\

WERTH COLLEGE

2-color Victor Mark
with FHSU and department listed

2-color Victor Mark
with department listed

2-color collegiate abbreviated
lockdown logotype with department listed

2-color lockdown department logo

=®¥e FORT HAYS STATE

Y iz
N N, 2 b ) o 4&Y UNIVERSITY
. . 2 N 2 N /4 SN
Vendors that provide you with //‘vs\\ /‘vss ¢ °
apparel and promotional items \K//) \\/ \K/)
must be licensed with FHSU. FORT HAYS STATE UNIVERSITY 1-color lockdown department logo
(To become alicensed vendor scan UNIVERSITY MARKETING ll‘j‘erII‘R’IEER?II;‘Il-g 2B FORT HAYS STATE UNIVERSITY
the COde below) UNIVERSITY (\V// DEPARTMENT OF AGRICULTURE
’ MARKETING

Oz

fhsu.edu/university-communicationslicensing

All designs will need to be approved
by University Marketing. Email the
designs to creative@fhsu.edu, or
your licensed vendor will submit
designs through our licensing
partner, Affinity. A

m FORT HAYS STATE UNIVERSITY BRAND STANDARDS



FLEET GRAPHICS

The Fort Hays State University
logo translates well to fleet

graphics and serves to unite a
diverse array of different fleet

vehicles while providing an B / e M ;
effective exposure for Fort Hays P & N ) | ‘ \
State’s identity. ~ ) — ~ P74 I

> FORT HAYS STATE | |
y UNIVERSITY |

]
= & e y ‘ |
) L
. . ™ | | ) | — ‘4/
On all vehicles, the primary ‘

lockdown FHSU logo is required
on the driver and passenger
side doors.

Fort Hays State University
vehicles should be white with
horizontal (preferred) or vertical
configurations of the lockdown
logo in black or the 2-color
black and gold.

| -

Z83% FORT HAYS STATE
4§ vNiversTY

:yn !

| Z%&F FORT HAYS STATE
| 4§ uNivERSITY

=

FORT HAYS STATE UNIVERSITY BRAND STANDARDS m



UNACCEPTABLE USAGE OF
THE FHSU LOCKDOWN LOGOS
AND TIGER MARK

The Fort Hays State University logo ;e e

. AT A :ﬁ%@ e
deserves to be treated with respect (@/" /'\LV/)\ ;::g;? [P}%IlegEI}%gIYTS)/STATE
and used in a manner that doesn't FORT HAYS STATE FORT HAYS STATE &
alter or diminish its value. It is highly UNIVERSITY
important for maintaining a successful DO NOT skew, shear or stretch.
and consistant brand. :§= e FORT HAYS STATE

;"\VO:\S ?\%(é FORT HAYS STATE UN\IVERSITY #&%e FORT HAYS
; ; 4 L&Y U UNIVERSITY 3?%? &y STATE

The examples on this page illustrate FORT LIAYS STATE &\V/) ﬁl‘@"‘" {\VI) UNIVERSITY
unacceptable uses and apply to all of UNIVERSITY W

the FHSU family of marks.

DO NOT take apart the lockdown logo and rearrange the elements.

Please reach out to University ,\“% e

Marketing at creative@fhsu.edu ’,@¢ ?% FORT HAYS STATE
i ; ; : Y N/ UNIVERSITY

if any questions arise concerning the FORT HAYS STATE A/

usage of the FHSU logos. UNIVERSITY

DO NOT change colors, change typestyle or add elements

Artwork for all official university ?}g{é h///
T - ~ ALY N
marks and individual departmental ?\%% FORT HAYS STATE '4\‘/‘@ P =§\
: {C/ UNIVERSITY 4 ZaZis "
logos are available for download L\ FORT HAYS STATE -7 7™ z,g
) ) . UNIVERSITY /
through the UnlverSIty Marketlng DO NOT add a rule between Fort Hays State and University or use old logos with a gray beard DO NOT cut Victor vertically and horizontally.

website.

fhsu.edu/um

SEHES

DO NOT incorporate other animal prints, such as leopard, cheetah, etc., into any DO NOT incorporate busy designs, textures, or graphics behind the FHSU lockdown
m aspects of the FHSU brand. If tiger stripes are used, they will need to be logo or Victor E. Tiger. Some textures can be subtle and will need to be approved by
approved by University Marketing. University Marketing.



FHSU VINTAGE LOGOS

When using the FHSU vintage 1969 FHSU K-CLUB MASCOT MARK VINTAGE MASCOT MARK USAGE
mascot mark, you cannot alter
the image in any way and must
include areference to Fort Hays
State University in the design.

APPRELL

All usage of the vintage mascot
mark needs to be approved

by UmverSIty Marketlng at 2-color Mascot Mark 1-color Mascot Mark 2-color Mascot Mark
creative@fhsu.edu. on a colored background

1949 FHSU K-CLUB MASCOT MARK
Artwork for all official university

marks and individual
departmental logos are available
for download through the
University Marketing website.
fhsu.edu/um.

UNIVERSITY

2-color Mascot Mark 1-color Mascot Mark 2-color Mascot Mark
on a colored background
et 1961FHSU MASCOT MARK

STICKER

2-color Mascot Mark 1-color Mascot Mark 2-color Mascot Mark
on a colored background

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



FORT HAYS STATE UNIVERSITY
SEAL & PARTNER LOGOS

THE SEAL

The university seal is used to
prove authenticity on FHSU
documents. It is reserved
for official documents such
as diplomas, transcripts,
certificates, and ceremonial
recognition gifts.

At the discretion of University
Marketing, the seal may be
used for promotional items,
t-shirts, or general use.

PARTNER LOGOS

Access these approved

partner logos on the N

University Marketing website. NIF "= ( FORT HAYS STATE UNIVERSITY

S e « FOUNDATION
MOSSATIORNS \\//

GALLERY of ART

Of Public Affairs

Fort Hays State
University

FORT HAYS STATE UNIVERSITY’S

fhsu.edu/ um

FORT HAYS STATE UNIVERSITY'S
KANSAS WETLANDS
EDUCATION CENTER

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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PRIMARY TYPEFACES

Typography is an important element
in how we present our brand. Our logo
font is highly distinctive and instantly
recognizable.

Both are print-and digital-friendly
typefaces, to be used across all
communications.

« Book Antiqua

« Avenir

SERIF TYPEFACE

Book Antiqua Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Book Antiqua Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Book Antiqua Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Book Antiqua Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

SANS SERIF TYPEFACE

Avenir Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Avenir Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 0123456789

Avenir Book Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Avenir Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 0123456789

Avenir Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Avenir Heavy Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789

Avenir Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



SECONDARY TYPEFACE

The secondary fonts are used for body
copy and typography subheads.

« Barlow

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

SANS SERIF TYPEFACE

Barlow Reqular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Barlow Regular Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Barlow Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Barlow Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 0123456789

Barlow Semi Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 0123456789

Barlow Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 0123456789

Barlow Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Barlow Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 0123456789

Barlow Condensed Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Barlow Condensed Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Barlow Condensed Regular Italic
ABCDEFGHIJKLMNOPORSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Barlow Condensed Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Barlow Condensed Bold
ABCDEFGHIJKLMNOPQORSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Barlow Condensed Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 0123456789

Barlow Condensed Extra Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ahcdefghijkimnopgrstuvwxyz 0123456789

Barlow Condensed Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789



COLLEGIATE TYPEFACE

The collegiate font can be used for
headings, subheadings, and body copy.

« Factoria

SLAB SERIF TYPEFACE

Factoria Book
ABCDEFGHIJKLMNOPORSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Factoria Regular Italic
ABCDEFGHIJKLMNOPORSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Factoria Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Factoria Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Factoria Bold Italic
ABCDEFGHIJKLMNOPQORSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Factoria Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

Factoria Black Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abecdefghijklmnopgrstuvwxyz 0123456789

Factoria Ultra
ABCIDEFGHIJKLMNOPORSTUVWXYZ
ahcdefghijklmnopgrstuvwxyz 0123456789

Factoria Ultra Italic
ABCDEFGHIJKLMNOPQORSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



BRUSH SCRIPT TYPEFACE

This brush script font can be used
for headings. BRUSH SCRIPT

- Silva S’L'/A Rﬁﬁ(/&ﬂk
RECDEFGHITKLMNOPORSTUVINXYZ
ABCOEFGHITKLMNOPRRS TIVIWXYZ 0123456789

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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FHSU COLOR PALETTE

These are the official colors
of FHSU. They are applied to
FHSU's official logo identity
marks and should be used
on all print and digital FHSU
communications.

The secondary colors have been
carefully selected and are to be
used only as accent colors. The
use of these colors will need

to be approved by University
Marketing.

The tertiary colors can be used
with offset printing, engraving,
and letterpress. The use

of these colors will need to

be approved by University
Marketing.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

PRIMARY BRAND COLORS

CMYK: Pantone: 7408 CMYK: Pantone: Black
C0/M24/Y100/K?2 C00/M00/YO00/K100
RGB: R248/6191/B 13 RGB: R0/G0/BO
HEX: #FBBEOQO HEX: #000000

SECONDARY BRAND COLORS

CMYK: Pantone: 3262 C CMYK: Pantone: 316 C CMYK: Pantone: 5763 C CMYK: Pantone: 2339 C CMYK: Pantone: 7584 C CMYK: Pantone: 732 C
C72/M0/Y38/KO0 C93/M57/Y53/K38 C56/M31/Y77/K10 C2/M50/Y42/K0 C20/M73/Y100/K7 C41/M86/Y86/KB65
RGB: R0/ G191/ B 179 RGB: R0/ 6G72/B 081 RGB: R119/G139/B 88 RGB: R241/6G149/B133 RGB: R190/ 693 /B 40 RGB: R79/6G18/B3
HEX: #00BFB3 HEX: #004851 HEX: #778B58 HEX: #F19585 HEX: #BE5D28 HEX: #4F1203

TERTIARY BRAND COLORS

CMYK: Pantone: 872 CMYK: Pantone: Cool Gray 6 CMYK: Pantone: Cool Gray 10
C40/M48/YT77/K17 C00/MO00/Y00/K31 C00/M00/Y00/K60
RGB: R50/G6/B26 RGB: R167/6G 168 /B 170 RGB: R99/G 102/ B 106
HEX: #8D7249 HEX: #A7A8AA HEX: #63666A



Internal
Communications



FHSU LETTERHEAD

FHSU's Printing Services is the
only authorized manufacturer
of university stationery.

FHSU Letterhead

Printing Services will prepare
either letterhead (8 1/2 x 11) or
half-sheets (51/2x81/2).
These formats are the only
acceptable formats for
letterhead to represent FHSU.

FHSU Digital Letterhead
University Marketing can provide
digital letterhead that can be
used for emailing official letters.
The digital letterhead is set up as
a Microsoft Word template.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

600 Park Street « Hays, KS 67601-4099 « (785) 628-4096

FORSYTH LIBRARY




FHSU BUSINESS CARDS

Business Cards

Examples on the right are the
only acceptable formats for
FHSU business cards.

Business cards are to be printed

only by University Printing Services.

i%{é
“ = SN
A

()

FORT HAYS STATE

UNIVERSITY
ATHLETICS DEPARTMENT

VICTORE. TIGER
EXECUTIVE MASCOT
Sheridan Hall 300 vetiger@fhsu.edu
600 Park Street Cell: 785-628-CELL
Hays, KS 67601-4099 Home: 785-628-HOME

extra line
785-628-FHSU extraline

www.fhsu.edu/athletics

)
=7

()

.
8 /,
U4
)
IR

S FORT HAYS STATE

UNIVERSITY
DOCKING INSTITUTE
OF PUBLIC AFFAIRS
BRETT ZOLLINGER, Ph.D
DIRECTOR
Rarik Hall 160 bazollinger@fhsu.edu
600 Park Street Cell: 785-628-CELL
Hays, KS 67601-4099 Home: 785-628-HOME \
extra line 3
785-628-FHSU extra line 4
www.fhsu.edu/docking FOSNVIRST
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RETURN ADDRESSES
/ENVELOPES

Please use white paper and
envelopes for university
communications. Doing so
provides consistency across the
university's branding efforts.

University Marketing or
University Printing Services will
prepare business envelopes
with return addresses. If you
wish to format your own return
addresses on envelopes, refer to
the quidelines in this manual.

Remember, only the FHSU
lockdown logo is to be used on
return addresses for university
business.

Also note: The U.S. Postal
Service's automated equipment
has specific “clear space”
requirements for envelopes.
Adding extra lines of text to your
address, or other graphics that
don't comply with federal postal
requlations (or FHSU Identity
Standards), may delay delivery
and/or nullify any mailing
discount to which you would
otherwise be entitled.

‘ 5/16" in from the top.

FHSU lockdown —

logo is to be

’;‘3?; FORT HAYS STATE
&/ UNIVERSITY

b/8" tall.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

OFFICE OF THE PRESIDENT Your address needs to
516" in 600 Park Street be placed 3/16" below
from the Hays, KS 67601-4099 the word UNIVERSITY
left side.
Text font for line one of your address
should be 10-point Barlow Condensed
Align your Regular, all capital letters, and have
address with the three extra points of leading between
F from FORT lines (9-point type on 12-point leading).

Lines two and three are to be upper
and lower case.



FHSU POWERPOINT
TEMPLATES

Powerpoint Presentations
Official FHSU PowerPoint
templates are available through

the FHSU Brand Center in Canva.

University Marketing must
approve PowerPoint templates
designed for conferences or
other public forums prior to use.

FORT HAYS STATE
UNIVERSITY

FeIT FORT HAYS STATE
' UNIVERSITY

FORT HAYS STATE
UNIVERSITY




FHSU BRAND CENTER

CANVA TEMPLATES
University Marketing will provide a £ TN s - R M | A=, o a ve o Rl @
license to access the FHSU Brand —— T — B
Center templates homepage on e== L
Canva.com. (2
=R
You will find various versions of v
flyers, postcards, brochures, . !
posters, rack cards, powerpoint -
slides, retractable table tents, e dnias
and much more. :.... r--_ﬁ-r-f-tr_" ) R
Y Cmage s——
Contact University Marketing
to get started. E i

e — FORTTAR 7R b BN FALARL I AN RGCHEE TN A BALE CAAD J e W P TRACTASLL TRBLE TUWT [1LTH ¥ 300
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OTHER FHSU
PRINT MATERIALS

Forms

Whenever possible, put the
university logo at the top left
of the page, one inch tall, and
extend the lower black rule
across the page.

Academic Certificates

Fort Hays State provides a
specially designed certificate
and presentation folder to be
used for academic recognition.

Printing Services exclusively
produces all academic
certificates at a modest cost to
departments. Please contact
Printing Services for guidelines
on how to order academic
certificates.

FORT HAYS STATE UNIVERSITY

2023 RUDD SCHOLAR

wrorrHAYSSTATE _JRUDD

UNIVERSITY FOUNDATION

SIMON SMITH

TWO THOUSAND AND TWENTY-THREE

28 FORT HAYS STATE
@i‘% UNIVERSITY qSCHMIDT

oooooooo

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



NAMETAGS

Acrylic or metal nametags can
be ordered through licensed
vendors.

For non-title nametags

- \%‘e FORT HAYS SIH
4 UNIVERSITY

\ / COMMUNICATION
SCIENCES AND DISORDERS

Sarah Smith

=

For title nametags

%& FORT HAYS s;m
V, UNIVERSITY

COMMUNICATION
SCIENCES AND DISORDERS

- Sarah Smith

Director

silver

silver

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

t FORT HAYS STATE

’f/ v * UNIVERSITY
N COMMUNICATION
SCIENCES AND DISORDERS

Sarah Smith

white

te FORT HAYS STATE
C’/ vs‘ UNIVERSITY

COMMUNICATION
SCIENCES AND DISORDERS

Sarah Smith

Director

white

< FORT HAYS STATE
X UNIVERSITY

/) COMMUNICATION
SCIENCES AND DISORDERS

Sarah Smith

black

E FORT HAYS STATE
S UNIVERSITY

/ COMMUNICATION
SCIENCES AND DISORDERS

Sarah Smith

Director

black



Imagery



PHOTOGRAPHY

Photography is a powerful form of
communication that can inspire,
educate, and drive action.

As a thriving University, Fort Hays
State has a very photogenic and
expressive student body that
can, and should be tapped for its
communication materials.

Photography should be used to
capture the dynamic energy of
the classrooms, campus, and
university events. Imagery should
be vibrant, energetic, and portray
the excitement of individuals
engaged in campus life.

_ E’ :

-

=
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SOURCED PHOTOGRAPHY

Any Fort Hays State University
department, staff/faculty
member or student facing
creative concepts that
require use of stock images/
photography need to be vetted
and approved by University
Marketing.

Itisimportant to fully
understand the terms and
conditions when selecting
and using stock imagery.

A few sites we suggest
sourcing from include:

Getty Images
gettyimages.com

Adobe Stock
stock.adobe.com

yo

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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EMAIL SIGNATURES

Email messages sent from
university accounts must be
professional in appearance. The
following is to be observed when
sending email:

« The message should NOT
carry a background image.
Signature lines should be
limited to name, title,
address, phone numbers,
web address, social media
links, and university and
professional affiliation logos.
Literary quotations, emoticons
or other statements thatare a
reflection of the individual
rather than the university

are discouraged.

« Decorative or "handwriting”
fonts should be avoided.

« Allmessages should be in black
or the default color of your
email text. Color (preferably
blue or red) can be used to
highlight important
information.

« It'simportant to keep email
signatures simple and easy
to read.

« Use a sans serif typestyle such
as Avenir or something similar.

On the right you will see three
formats to follow.

FULL LOGO VERSION

;}%: FORT HAYS STATE
{,‘vj) UNIVERSITY

Scott Gross | Art Director

University Marketing | Hammond Hall 108
785-628-4631

sjgross@fhsu.edu

=4

DEPARTMENTAL LOGO VERSION

A% FORT HAYS STATE
45@Y UNIVERSITY

{k@//’ UNIVERSITY MARKETING

Scott Gross | Art Director
Hammond Hall 108
785-628-4631
sjgross@fhsu.edu

TEXT ONLY VERSION

Scott Gross | Art Director

Fort Hays State University | University Marketing
Hammond Hall 108

785-628-4631

sjgross@fhsu.edu

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



FHSU LOGO USAGE
FOR SOCIAL MEDIA

You can use only the Victor E.
Tiger Mark for your social media
profile picture which is available
for download through the
University Marketing website.

If you are wanting to have your
department name or initials tied
to your profile picture, please
contact University Marketing at
creative@fhsu.edu, and we will
send you your logo.

fhsu.edu/ um

2-color Victor Mark

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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A

(\V/f
SOCIAL
WORK

I\

2-color Victor Mark
with department listed

\\

w

RCOBE

I\

2-color Victor Mark
with abbreviation



WEB AND SOCIAL MEDIA
GENERAL GUIDELINES

WEB PRESENCE

FHSU's main website (www.fhsu.edu)is one of the
most prominent, public-facing sources of information
for the university and serves a wide variety of
audiences.

GENERAL GUIDELINES

When creating webpages focus on the needs of
your intended audience(s). What are they trying to
accomplish? How can you best help them?

Web users are typically looking quickly for
information to complete their intended task, help
them by removing barriers.

» Beconcise.

« Don't use jargon, words, or concepts that are
difficult to understand.

« Create content that is easy to scan.

- Break up content with varying paragraph lengths,
headings, lists, and images.

« Eachlink should be descriptive and stand on its
own (do not use “click here”).

» Check links to ensure they function correctly.

« Check content onareqgular basis to ensure it’s
accurate and up to date.

« Avoid opening links in new windows.

» Resources on the web should support the mission
of the university and the needs of the users.

« Resources should be evaluated for authority
and accuracy.

« Copyrighted resources should be identified and
properly cited.

« Follow all accessibility, branding, and content
standards.

ACCESSIBILITY

FHSU is required to follow a variety of state and
federal policies and laws related to accessibility.

All web content (including documents)is required to
meet Web Content Accessibility Guidelines (WCAG)
2.0 AA level conformance.

CMS ACCESS

Access is granted to the CMS on an as-needed basis.
CMS editors are responsible for the content of pages
they publish and are expected to abide by university
standards. Each page on the FHSU website must:

« Contain accurate and up-to-date information
» Follow a clear and cohesive style

« Comply with accessibility standards

« Reflect positively on the university

Failure to follow these polices can result in revocation
of CMS access.

OR CODES

OR codes can be a valuable resource in printed
materials but often does not make sense in the
context of the web. Avoid including them on web
pages or social media.

SOCIAL MEDIA

FHSU encourages the use of social mediaas a
necessary form of communication and engagement.
Keep in mind:

« FHSU's branding standards apply to social media.

« You are directly representing the university.
Use good judgment and compose posts that are
free from grammatical and spelling errors and that
are respectful and responsible.

« Do not post confidential information as found in
HIPPA, FERPA, or other applicable law.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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EDITORIAL

EDITORIAL STYLE

University Communications uses Associated Press
style as the basis for its news releases because

it provides guidelines most commonly used by
newspapers, magazines, and public relations offices
across the U.S. Although your discipline may use a
different professional writing style manual (Chicago
Manual of Style, the MLA, APA, etc.), for news releases
and for the news section of FHSU’s website, your
content will be modified using the AP style.

DISTRIBUTING NEWS

University Communications can deliver news to
media outlets throughout Kansas and beyond and
make photos available to the media through the
university website.

HOW TO SUBMIT NEWS
You can submit news, events, and achievements by
filling out the form at fhsu.edu/submit-news/

Tiger Weekly is an internal newsletter delivered each
week via email to the campus community. Its goal is
to highlight recent news stories.

TIPS FOR SUBMITTING NEWS

« Fort Hays State news can cover a wide range of
topics: student, faculty or staff accomplishments;
events and activities; research; personal stories;
professional stories; even, in some cases,
what-I-did-last-summer/spring break.

University Communications can distribute news

to any newspaper or broadcast outlet in Kansas
and beyond and can provide guidance on what news
outlets are most appropriate for a given story.
Tiger Media Network (TMN)is an FHSU student
publication and not a news distribution outlet.
Submit your news to University Communications,
and we'll distribute it to news organizations,
including TMN.

University Communications can provide counseling
on how to work effectively with the media. We are
also happy to assist in preparing news releases.
University Communications can help create

discipline - or profession-specific distribution lists.

You can contact the chief communication officer to
share your news via FHSU social media platforms.
You're encouraged to develop contacts with news
media, but we urge you to work with and through
University Communications - from the earliest
possible stages - to get maximum distribution
coverage and timely distribution dates.

Working through University Communications
ensures that your news will become part of the
university's searchable archives, and it prevents
the possible duplication of news releases, which
can create confusion and ill will at news agencies.
The news you send to University Communications
does not have to be in final form. We can edit and
format it for optimal success in distribution to
news outlets.

Any pertinent or interesting information should be
provided - background on the people and
organizations involved; quotes regarding the

significance of the event; the hometowns and
classifications of any students involved; any special
requests for distribution; and anything else you
think adds to the story.

« Double-check names, dates, times, and places
when providing information.

« Provide correctly spelled names and, in the form,
preferred by those named.

« The full proper name of any organization involved
should be included and designated as such.

« With students, it is also vital to have complete
information: hometown, classification, and home
ZIP code, at aminimum. The ZIP code ensures that
we can find all the papers that cover any student’s
news and deliver that news to them. Where
possible, give the student’s graduating high school
and year and parents’ names. Local papers want
this information. We can also post photos online
and, if they are high enough resolution, can make
them available for print outlets.

+ Allow enough time for publication. Up to two or
three weeks of lead time will be necessary,
depending on the nature of the news.

The more lead time, the better, so contact University

Communications as far in advance as possible to
determine the optimum timing.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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FHSU LICENSING PROGRAM

FHSU'S COLLEGIATE LICENSING PROGRAM

This university’s brand identity and marks are
distinctive and hold great value for the thousands
of people over the decades who built this great
institution and its strong reputation. Simply put, our
brand is a valuable asset-one we must protect.
Fort Hays State University has implemented a
program that establishes ownership and regulates
the use of its name and other identity marks to
protect the university's brand and the university
from liability.

The university partners with Affinity Licensing to
administer, advance, and protect our brand in the
marketplace.

JOIN OUR COLLEGIATE LICENSING PROGRAM

To become a Fort Hays State University licensed
partner visit Affinity’s website, affinitylicensing.com,
and complete the registration form.

All university departments and organizations are
required to purchase branded items from licensed
vendors. Visit affinitylicensing.com/products to find
alist of FHSU licensed vendors.

For more information, contact Sarah Munoz at
sara@affinitylicensing.com.

USE OF FHSU BRAND MARKS
All use of university brand marks must be approved by
University Marketing at creative@fhsu.edu.

The overarching goal of our review process is not to

criticize design concepts. It is to ensure the proper

presentation and integrity of the university’s brand
marks. To do this, we consider several things in our
review, including:

« Any references or use of FHSU brand elements
must reflect positively on the institution.

« Any reproduction of the university name must use
an approved configuration of the name.

« Any reproduction of the university logos and/or
other symbols in the design must be accurate and
must be marked with a “TM" next to FHSU
identifiers.

« No design that violates copyright laws or conflicts
with the university’s missions or policies will
receive approval.

APPROVED NAMES AND RELATED ORGANIZATIONS
The following is a partial list of the protected names,
initials, and slogans of the university and its related
organizations:
« Fort Hays State University
« FHSU
« FHS
« Fort Hays State
« Ft. Hays State University
« Ft. Hays State
» The Sternberg Museum
+ Kansas Wetlands Education Center
« Docking Institute of Public Affairs
or Docking Institute
+ Use the official names of all campus buildings,
landmarks, and associated icons

Note: The words “Fort Hays" by themselves refer to

the historic military fort and are not an acceptable
identifier for the university.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS
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BEST PRACTICES FOR
PROMOTING FHSU

Brochures, Printed Publications and Other
Communications

Each communication or publication piece
represents the university, so it'simportant that every
promotional item appears to be a part of the same
“family” by sharing FHSU brand elements.

The tips below forward that goal while striving to
allow creative freedom.

All university publications and communications
must include:

« The words “Fort Hays State University” and/or the
university logo conspicuously placed on the
front cover

« Substantive contact information

If the publication, print piece or digital
communication promotes an academic program,
you must include:

« The FHSU non-discrimination statement
» The Kansas Degree Stats logo (contact University
Marketing at creative@fhsu.edu)

All university publications and
communications should:

« Beaudience-focused; create engaging,
well-written and useful content

« Focusonaclear message and desired
user behavior

+ Include talking points based on one or more of the
five brand drivers (see below)

« Include brand colors and elements

» Use professional photos and images that support
FHSU's personality

APPROVALS

All marketing materials such as (posters, flyers,
brochures, etc.) must be approved by University
Marketing. Email files, artwork and questions to
creative@fhsu.edu

FHSU'S 5 BRAND DRIVERS

« Learning opportunities with exceptional depth,
inside and outside the classroom, from the
beginning of the college experience

+ Outstanding faculty and staff who deliver
exceptional attention and support

« Anexpectation of social, civic and professional
engagement

« Partnerships and learning experiences that bring
together cultures, perspectives and thinking from
around the world

« Innovation that drives solutions

ADVERTISING

It is vital that all FHSU-focused advertising
demonstrates - through quality content and
execution - the university’s achievements

and excellence.

All advertising must include the full name of the
university and/or the university logo and, if possible,
may include use of:

+ The university or department website address and
800 or department telephone number

« Brand colors and elements

« Images that reinforce the five brand drivers

You should contact University Marketing prior to
embarking on a unilateral marketing/advertising
campaign. We can provide valuable assistance
and help you avoid having to discard unapproved
materials.

EMAIL MARKETING

Email marketing is a cost-effective way to market
your department or organization. Here are a few tips
to help you get the most out of your email

marketing efforts:

» The best email subject lines are short, descriptive
and provide the reader with a reason to explore
your message further.

« The best subject lines tell what's inside; they don't
sell what's inside.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS



BEST PRACTICES FOR
PROMOTING FHSU

"

« Insubject lines, avoid words like “Free,
other spam - triggering words.

« Also avoid using characters (S, #, etc.)
and exclamation marks.

« ALL CAPS are also turnoffs.

» Each email should have one clear call to action-
the behavior or task you want your reader
to undertake.

« For body copy, remember the 5-30 rule
"You basically have 5 seconds to convince your
reader to want to read for another 30 seconds.
You then have 30 seconds to convince people to
take action and to generate the click.”

Help,” and

For more information on maximizing email marketing
campaigns, contact University Marketing.

PHOTOGRAPHY

Photos powerfully communicate the essence of the
FHSU brand, so it'simportant to select imagery that
reflects the university’s personality.

Some dos and don'ts to keep in mind when
using photography:

« Choose/compose images that tell a story and
illustrate a brand promise.

» Think about your intended audience and create
photos that tell a story relevant to them.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

« Think about quality of the image - low-resolution,
blurry photos don't accurately portray
FHSU's quality.

- Consider using stock imagery (say, for an image of
a computer) when high-quality images are
not available.

+ Let University Marketing help you with your
photography needs.

VIDEOGRAPHY

Videos can have extraordinary impact - they not only
allow you to literally speak your story to the world, but
they can also portray dynamic, real world experiences
in a way that written copy or a photo sometimes can't.

If you're interested in creating a promotional video,
please contact University Marketing.

MOTOR VEHICLES

Motor vehicles are representative of FHSU, both on
and off campus. All highly visible official university
vehicles, including motor pool, grounds and other
university maintenance vehicles, are to have
permanent FHSU decals on the left and right

door panels.

UNIFORMS AND SPORTSWEAR

Uniforms should indicate a clear connection to FHSU:

« Graphics approved for internal department shirts
may not be used for any other purpose.

« Alluniforms need to have approved FHSU markings.

« Alluniforms need to use school colors.

BILLBOARDS

FHSU leases or owns billboards to keep its brand in
the public eye via outdoor advertising. These boards
are not available to the university community for use,
but if you're interested in using a billboard for your
department or organization, University Marketing can
help you:

« Find vendors who provide leasable billboards
« Navigate contract agreements
« Prepare artwork

Note that the wrap on a billboard and its installation are
often charged separately.

MAPS

FHSU has official maps available for use in

publications or as a separate document to provide

to visitors. Contact University Marketing for more

information. Maps available include the general

campus map and a parking map.

« Aprintable campus map is posted at:
fhsu.edu/visitors/campus-map/

« Driving directions and parking information are
located at:
fhsu.edu/visitors/driving-directions-and-parking/



BEST PRACTICES FOR
PROMOTING FHSU

FLAGS AND BANNERS
FHSU has flags that are mounted to flag brackets on
campus light poles.

The University Bookstore sells FHSU flags for
personal use. If you need larger quantities, please
contact University Marketing - we will help you with a
design and finding the right vendor for your needs.

Printing Services can make individual banners, and
there are locations inside and outside of campus
buildings for these to be hung.

OTHER ADVERTISING OPPORTUNITIES

ATHLETICS (X4050)

« FHSU Athletics sells advertising space via signs,

media book/program ads, auctions and several other

venues. They also can play video and graphics on the

video screens in the coliseum.

« The Tiger mascot, Victor E. Tiger, can make
scheduled appearances.

CENTER FOR STUDENT INVOLVEMENT (CSI, X4664)

« Print advertising space is available through the
Encore Series program.

» You may submit advertising to CSl to be shown on
the TV screens in the Memorial Union and the
residence halls.

« If you provide printed cards, CSl will post ads in
their plastic table tents for you at no charge.

« There are two oversized poster frames in the
Memorial Union that are available for your use on a
case-by-case basis.

« There are 42 bulletin boards on campus (known as
the “poster route”). Contact CSl for guidelines on
making use of these.

TIPS FOR BETTER PUBLICATIONS

DO:

« Tell stories about people, using compelling
language and images.

« Use one clean, readable type font with different
weights or italics for emphasis where needed.

« Use a standard, easily read, 9-to 12-point type size
for body copy of your newsletter or brochure.

« Decide on the hierarchy of the information to
emphasize - from the most important to the
least important.

« Conclude with a call to action: Specifically state
the behavior or task you want the reader to take.

For example, “Call us today to schedule a tour of our

department and meet our distinguished faculty.”

For brochures, consider only emphasizing one topic
per panel.

Emphasize main topics through headlines.
Headlines look attractive in boldface and slightly
larger type sizes than body text.

Use consistent type sizes for headlines, subheads
and body text.

Use larger type and dull-finished paper for

older audiences.

Leave adequate line, margin and gutter space.

Be aware of where the fold lines in your printed
piece are, and make sure important copy isn't

lost in the folds.

Limit the number of graphics per page.

Make sure clip-art styles match.

Leave a comfortable amount of white (or breathing)
space around headlines - add at least a pica of
space above a headline to separate it from the
previous story.

Include at least a pica of space around text

inside boxes.

Include the university logo in the approved way.
Include attractive, action-oriented photos that
communicate the message of the nearby text.
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BEST PRACTICES FOR
PROMOTING FHSU

« Check with Printing Services before you start
your publication.
This will:

« Ensure the most appropriate and least
expensive method of printing and
mailing your publication.

« Ensure the proper postal indicia appears

as is accepted by the U.S. Postal Service.

» Note that the ZIP code for FHSU is 67601-4099.

« Include your department’s web address, telephone
number, and other relevant contact information.

« Use University Marketing resources to help
generate photographic images, custom graphic
images and engaging copy.

« Spell-check all copy.

FORT HAYS STATE UNIVERSITY BRAND STANDARDS

DON'T:

Plagiarize.

Use more than three different type families

per publication.

Alter the university's identity marks.

Use identity marks other than university-approved
marks.

Use poor-quality or inappropriate photographs

or graphics.

Clutter or crowd your pages.

Use ALL CAPS, underscoring, bold face and
exclamation points to show emphasis. In trying to
emphasize everything, you emphasize nothing.
Use the wrong method of mailing for your
publication. Refer to Printing Services’

manual, Guide to Non-Profit Mail Services.
Download images from web pages for

print reproduction.



Standard
Statements



STATEMENTS

The following are approved forms of standard
statements that are required, either by law or
common sense, in various publications.

Check with the general counsel and appropriate
offices to be sure you have included legally required
statements in your document.

LEGAL STATEMENTS

As a public university, FHSU is required to follow
Title IX, Title VI, Section 504, and Americans with
Disabilities Act requlations. All statements can be
found at: fhsu.edu/policies/administrative

On the resources page “Notice of Non-Discrimination,
Notice of Accessibility and Equal Employment
Opportunity (Formerly Affirmative Action) Program.”
you will find a link to a downloadable PDF document
that details FHSU's Affirmative Action statements for
use in official communications.

UNIVERSITY DESCRIPTION AND LOCATION

Founded in 1902, Fort Hays State University isa
thriving liberal and applied arts, state-assisted
institution with an enroliment of more than

14,000 students. It offers bachelor’s and master’s
degrees in many fields and a doctorate of nursing
practice, and provides a wide variety of cultural and
intellectual resources, not only for its faculty, staff
and students but also for the western Kansas region
and beyond. Fort Hays State occupies the southwest
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corner of Hays, Kan., a city of about 20,000 people
located halfway between Kansas City and Denver

on Interstate 70. The city and its people make

their livings across a wide spectrum of industries -
agriculture, education, light manufacturing, medical
care, oil, retail and technology.

SHORTER FORMS OF UNIVERSITY DESCRIPTION
AND LOCATION

When a Description of the Institution is Needed, Fort Hays
State University is a thriving liberal and applied
arts, state-assisted institution with an enrollment
of more than 14,000 students. It offers bachelor’s
and master’s degrees in many fields and a doctorate
of nursing practice, and provides a wide variety of
cultural and intellectual resources, not only for its
faculty, staff and students but also for the western
Kansas region and beyond.

When a Description of Only the Physical Location and Setting
is Needed, Fort Hays State University occupies the
southwest corner of Hays, Kan., a city of about 20,000
people located halfway between Kansas City and
Denver on Interstate 70. The city and its people make
their livings across a wide spectrum of industries -
agriculture, education, light manufacturing, medical
care, oil, retail and technology.

When a description of only the physical location is needed,
Fort Hays State University occupies the southwest
corner of Hays, Kan., a city of about 20,000 people
located halfway between Kansas City and Denver on
Interstate 70.

STATEMENT OF CONFIDENTIALITY

If including a statement of confidentiality as part of
your email signature, please include the following
university-approved language:

This message may contain confidential or privileged
information. Unless you are the addressee (or
authorized to receive the information on behalf of
the addressee), you may not use, copy or disclose the
information to anyone. If you receive this message

in error, please advise the sender by replying to this
email, and delete or destroy the message. Thank you.

SUSTAINABILITY LANGUAGE

If including a statement encouraging others

to consider the impact of printing of email
communications, please use the following language
and imagery:

(Recycle symbol) Please consider the environment
before printing this email or attached documents.



STATEMENTS

MISSION STATEMENT
The Kansas Board of Regents has approved the
following mission statement for FHSU:

Fort Hays State University provides accessible

quality education to Kansas, the nation, and the world
through an innovative community of teacher-scholars
and professionals to develop engaged global
citizen-leaders.

KANSAS DEGREE STATS

If you are creating a print piece, publication or digital
communication that promotes an academic program,
you must include the Kansas Degree Stats logo.
Contact University Marketing for more information.
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RESOURCES

UNIVERSITY MARKETING
Hammond Hall, Suite 108
(785) 628-4206
fhsu.edu/um

UNIVERSITY MARKETING SERVICE REQUEST

To request design, promotion or marketing services
from UM, please visit our webpage fhsu.edu/um
and click the submit job request buttons, Creative
Services / Web Services / Social Media, then fill

out the form.

APPROVALS
To submit marketing or communication pieces for
approval, email file to creative@fhsu.edu.

AFFIRMATIVE ACTION STATEMENTS
fhsu.edu/policies/administrative

CAMPUS MAP
fhsu.edu/visitors/campus-map

DOWNLOADS (FHSU LOGOS, DEPARTMENTAL LOGOS)
fhsu.edu/university-marketing/logos

LICENSING
fhsu/university-communication/licensing

SOCIAL MEDIA GUIDELINES:
fhsu/university-marketing

SUBMIT NEWS
fhsu.edu/submit-news

CAMPUS ADVERTISING OPPORTUNITIES
Athletics (785)628-4050
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